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Once	  again,	  PWR	  New	  Media	  surveyed	  over	  235	  journalists	  about	  how	  they’re	  using	  
new	  and	  social	  media.	  We	  asked	  them	  tell	  us	  what	  impact	  new	  media	  has	  had	  on	  
their	  work	  and	  here	  are	  some	  things	  they	  told	  us…	  
	  
Many	  respondents	  told	  us	  digital	  has	  changed	  everything	  about	  how	  they	  work,	  most	  
of	  them	  suggesting	  that’s	  a	  positive	  thing.	  Specifically,	  many	  mentioned	  the	  speed	  
and	  increased	  ease	  at	  which	  research	  happens,	  the	  many	  new	  forms	  of	  outlets	  
available	  for	  their	  work,	  the	  variety	  of	  assets	  they	  can	  add	  to	  stories,	  and	  
improvements	  in	  how	  they	  receive	  information.	  
	  

Info is now available ASAP from your computer. Not all would-be sources are 
media-ready so if it's a choice between "A" and "B" and "A" has better content, 
images, media availability, I'll go with A, every time. 
 
I do all my work from my computer keyboard and seldom use a phone. Even 
interviews are via e-mail. Getting good hi-resolution photos with captions is hard, 
so I often have to take them myself. 
 
The biggest advantage is access to downloadable images. 
 
Excellent resource for on-demand content needs 
 
Social media has made it easy to find stories and see how readers react to 
stories. 
 
the kits make the work easier 
 
More stuff to look at though social media tends to be links to more traditional 
media like broadcast or newspaper/magazine webpages. 
 
Higher demand for immediate, clear facts, and access to a contact with a speedy 
response time (i.e., within 1 hour). 
 
It has made my work very much easier, being able to search for contact 
information and story basics in press releases. What's most helpful is the press 
contact information typically included in the press releases. 
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Companies tend to post relevant information to their facebook/twitter pages, so I 
try to check there after reading the release 
 
I have PR sent to me via email and rss feeds   
 
The shift has diversified the sources i used for a story. At one time you were 
limited to in-person or phone interviews and maybe a news release. Now you can 
find out about thinks via a variety of different places. 
 
Information is shared much more quickly and usually is available very soon after 
an event 
 
Quicker, greater depth 
 
Most content comes from various on-line sources, and a lot of interviews are 
done via e-mail. Before the digital age, there was a lot more "pounding the 
pavement," and in-person or over the phone interviews. 
 
Exceptionally easier, in more detail and faster 
 
Facebook is the first place I search for sources and the first place I seek out input 
from readers on upcoming stories, look for leads, etc. 
 
I may google a source in a release to be sure the person is not a total quack. 
 
Takes less time and it's easier to do. Though that people are less willing to return 
phone calls or answer emails is problematic. 
 
Actually, it makes it easier since it's available 24/7 365. No need to do a lot of 
waiting, except when I want to gather quotes or substantiate facts. 
 
am able to work from the comforts of my own home and able to search for a lot of 
information, whether it be music, old videos, other interviews, etc. 
 
Makes it a lot quicker 
 
Haven't seen the inside of a library in a dozen years...Research today is quick, 
easy and immediate. I particularly appreciate Scientific Journals online. 
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The shift to digital has made it much easier for me to verify claims by companies 
and sources. If I can't verify it online, then I won't publish it. 
 
I never have to go to a library—that’s what search engines are for 
 
Much easier to work with especially when I am on deadline. If Publicist does not 
send it I am looking for instant info on the subject or guest. 
 
it can be faster if you get the right content from the get go 
 
Has made it faster and more portable. 
 
Instagram and twitter 
 
I couldn't make a living as a freelancer (as I do) without the Internet 
 
I quickly am able to verify content. I also write much concisely. 
 
I'm now more reliant on finding images online, rather than requesting from 
source. 
 
Quicker and easier to access info 
 
It's much easier to get information about companies from their web sites and 
search engines are outstanding at finding need industries and information. 

 
I use RSS feeds religiously to keep abreast of news and other up to the minute 
info. I also keep up on Twitter and Facebook continuously for breaking news and 
to release breaking news 

	  
Makes it faster and more convenient to be in touch with sources who do not 
maintain normal schedules. 

 
	   Easy to find background, verify titles, dates. Faster, more resources. 
 
 It’s all much faster. No time to waste 
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I do a google search on every person/business/organization I write about to 
gather information. 
 
Easier to research, more immediate source 
 
Ability to search for background/supporting information  
 
Faster, easier to access sources 
 
I can research the quality and validity of a story as well as gauge reader interest 
more quickly and efficiently 
 
It means that if the publicist is not in the office I can still easily obtain the info I 
need. 
 
Gives us an easier outlet 
 
Font’s have to wait for the mail 
 
We mostly use Google 
 
It gives us more up to date information 
 
obviously more on line research, email interviews, easier access to photos 
 
I can quickly check on background information or details about a person, place or 
annual event just by typing pertinent info into Google search engine. I don't have 
to sift through my past stories to get that info, trying to remember the slug, etc. 
 
Vastly increased speed of output 
 
It has totally changed research and is, with the exception of books, the main 
source of data. 
 
Expanded. Search. New info relevant 
 
I can research when I have time on a mobile device and save the links for later. 
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More information is available 
 
I can do just about everything from my desk, barring on-scene stories, obviously 
 
It is faster, but the bottomline is whether it is the information I need and contact of 
the sender. 
 
Makes it much easier. Spend less time now on the phone and more time writing 
a decent article 
 
Much easier to get prepared assets. 
 
Made it easier, quicker 
 
Its made it much easier 
 
Much easier to make coverage determinations, gather relevant info and hear 
music or see performances by artists with whom I might be unfamiliar	  

	  
Others,	  though	  fewer	  in	  number,	  said	  it	  hasn’t	  had	  much	  impact	  at	  all,	  or,	  that	  the	  
impact	  has	  been	  minor	  or,	  for	  some,	  negative:	  

 
Very little, except convenience and speed provided by email. 
 
There is no change. I receive press releases via email and postal mail throughout 
the years. If I need information I contact the destination or PR firm I'm working 
with. 

	  
Most of digital is pure crap. Our subscribers are scientists reading for specific, 
Ph. D. level scientific content. 

 
I spend 12-14 hours a day on the #$%^& computer! I sometimes miss the days of 
trade shows and phone calls for information. Sometimes. 

 
Its just another source of information 
 
I spend too much time in front of a computer 
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It hasn't changed all that much I feel like I've been doing it for awhile now 
 
 Shrug 
 

Not much 
 
Very little. I use websites constantly, but social media is of little use. 
 
It has made it harder to find the information I need when I need it. It has made it 
harder to review the physical product the reader will be buying 
 
No change 
 
Not at all	  

	  
Thus far little change 
 
No change. I only write about places or prosucts I have personally tasted, visited 
or traveled. 
 
Too much unimportant data, just TOO MUCH social media	  

	  
Some	  respondents	  pointed	  to	  both	  the	  pros	  and	  cons,	  calling	  it	  “a	  mixed	  blessing”:	  
	  

I have found that it does make information more easily available, but the 
information isn't always accurate or correct. While the "digital shift" appears to be 
inevitbale, I still find that the best way to get information is by talking to people, 
on the phone or in person. One can only get so much from a computer or other 
digital platforms. 
 
It made it all much easier to compile my background in order to build a solid 
story. Research delivers you so much hits that you can easily trace back stories 
and flaws for years. It also has me on guard though... having seen my stories 
and photos pop up frequently on other sites.... 
 
There's pros and cons to having so many sources at your disposal. Trying to find 
facts can be difficult when sources contradict each other. On the flip side, digital 
research makes it easier to do the actual research. 



	  

	   7	  

 
I If I can't find it (be it product or company or both) online and easily, then I am 
less likely to cover it. Also, because so much information IS available online and 
immediately, I feel the need for companies or PR reps to respond to requests. If I 
can't find a person to contact, or they don't return a response, I will not pursue 
working with the company/brand. 
 
t's easier and faster, but the information is less reliable. 
 
I Easier to find information on performers; downside is that coverage tends to the 
superficial. 
 
t has helped me some, but confused me a lot. 
 
It makes information more accessible and finding relevant contacts easier; at the 
same time, it has increased the amount of research that needs to be done 
because there is so much bad information out there. 
 
It's easier to find stuff, perhaps, and more likely what I find is biased in some way 
— sometimes, obvious, sometimes not. A mixed bessing.	  
	  

	  
	  
	  
	  

	  
	  


