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We asked our respondents to tell us how they feel about new media and how it has had an 
impact on their duties. 
 
Many journalists note that new media resources have made their jobs easier, simplifying 
research and making the process more efficient and relative to their audiences: 
 

• It is very important for research, and for some of the images used in my articles. One of my 
blogs is entirely based on web content. I put footnotes, sources and references to my how-
to magazine articles on another blog, and links are very important. I prefer doing my book 
research on my kindle, so e-book editions will always be preferred over hard copy 
nowadays. 

• Allows a much greater depth of information and easier contact with sources; a launch pad 
for more thoroughly researched pieces. 

• It's indispensable. 

• Lots easier to assemble material by countless hours. 

• Um, it's basically changed everything, from research to delivery.Huge impact. I work in the 
entertainment branch of my newspaper. Without it, I'd be lost. 

• it changes the entire landscape. And, makes it much harder to claim "I can't find enough 
information quickly." 

• Detailed information is always a pleasure to receive, eliminating the need for secondary 
sources... right from the horse’s mouth, so to speak. 

• New Media sometimes offers a quick, easy way to get important details in an accessible 
form without having to call/e-mail/solicit this information if it's missing, as it often is, from the 
press release. 

• As a music critic, I'm able to make coverage decisions based on what I hear on Web sites 
or YouTube, as well as check information instantly from a variety of sources. 

• Has supported quicker turnaround and easier access to stories when we're looking for 
added features that fit our editorial profile. 

• It has increased my awareness of, and access to more artists and bands. Background 
research is much easier 

• all the difference 

• Makes everything much more efficient 

• Has made it easier to research and follow up on stories. 

• Makes it easier. Faster. 

• Mostly use when I need on-site info fast. 

• It helps make my story come alive and also makes it relevant to my audience 

• It's kept me better informed, introduced new opportunities, and increased time pressure. 

• Made researching more thorough 

• Just another avenue of information ... 
• Over the years I have developed my own sources. I do rely on Google and such outlets as 



 

2 

Wikipedia (always confirming its info with other websites) 

• it IS my work 
• Immeasurable... For someone who has worked in Traditional Media and New Media, ability 

to research as well as readership has increased exponentially 

• faster access to information 

• Saves time 

• Helps me be prepared. Helps me with new angles for a story. 

• It's made it easier. 

• Incredible. It often puts a face on the content, idea. 

• It makes research a hell of a lot easier! 
• First of all, it's a big time suck. That being said, it does help to get breaking information 

faster than the wire services. 

• I write for a blog, so New Media is my work 
 
Some also point out the speed at which the business moves now and the many new markets 
the web opens up as well as increased interaction with their audience as benefits: 
 

• Made it more immediate...news is online seconds after we get it. Have to be more aware of 
different places to put news, i.e., website, twitter, facebook 

• I am able to get my work to various markets and areas 

• I can gauge reader interest during the research process, and monitor reactions in real-time. 

• I use it to promote my own stories. I do not use it to write or report them. 
 
On the other hand, some journalists dislike, or simply don’t trust, new media resources or 
find it distracting: 
 

• Distracting 

• Little 
• Outside of search engines, which take me directly to company information or to a source's 

website, I rarely rely on social media for information. It's just too much noise to filter through. 
• It's made some of my reporters lazy in terms of hard-to-find research and working the 

phones 

• Very little 

• Tool like any other 
• It has made me more cautious, as a fact checker, to make sure that the source is accurate 

and that the poster has decent spelling abilities. It can be dangerous to use un-edited 
content as a source and causes more analysis than in the old days of researching. 

• It gets harder sometimes to find valid information. I can blog that the sky is green, but that 
doesn't make it so. As more voices are jammed down our throats, it requires more 
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skepticism: Do "experts" know what they're talking about? Or are they presenting 
uninformed opinions masquerading as fact.? 

 
 
And a few point out that, like many things in life, new media comes with pros and cons: 
 

• Much information is more easily obtained. Some, unfortunately, requires much jumping 
through hoops 

• Many pros, many cons. More information, more of an information glut. More soures, less 
quality. The media is more democratic; there's a lot of useless stupid voices out there. 

 
	  
 


