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DANCING WITH THE STARS CO-HOST BROOKE BURKE SHARES SECRETS  

FOR SPLURGING SMARTLY EVERY DAY  
Celebrity Mom Partners with Suave® Body Care to Help Women Rethink What it Means to Splurge  

 
NEW YORK (May 16, 2011) −  It’s not easy to find the perfect balance between work, family and “me” time and for many women, 
“splurging” on themselves is a rare occasion often associated with guilt. In fact, a new survey finds that the majority1 of women 
associate splurging with being overindulgent and 83 percent think it is too expensive. That is why Brooke Burke is teaming up with 
Suave® Body Care to encourage women to rethink what it means to splurge. Brooke is sharing her favorite tips for splurging smartly, 
so women can do it every day – guilt-free!  
 
“As a busy working mom of four, it’s hard to find time for myself, but I think it’s important for women to remember to splurge on 
themselves,” says Burke. “That’s why I’ve teamed up with Suave Body Care, I love that the new body washes and body lotions make 
splurging on skin possible every day.”  
 
Women everywhere can visit the Suave Beauty Facebook page to get Brooke’s smart splurge tips and to share their own favorite tips 
to enter the Suave® Smart Splurge Contest. As part of the program, the first 100,000 women who entered the contest received a free 
full-size Suave Naturals® Body Wash or Body Lotion. And now Suave® is giving away weekly prizes and the ultimate splurge— a 
grand prize trip for two to Hollywood!  
 
Splurge Smartly on Skin 
Consumers have trusted Suave® for over 70 years and it is used regularly in over half of American households, more than any other 
brand in the U.S. And with the new Suave Naturals® Body Washes and Body Lotions, the brand is making it easier than ever to 
splurge on skin every day.  
 

• Suave Naturals® Creamy Body Washes are available in a variety of fresh scents that women prefer to Bath & Body 
Works®2 and are enriched with moisturizing milk proteins. The new offerings include Milk & Honey Splash, Apricot & 
Orange Blossom Exfoliating and Cocoa Butter & Shea. 
 

• Suave Naturals® Body Lotions are created with a unique, silky smooth formula and provide long-lasting fragrances that 
smell just as amazing as Bath & Body Works®2. The new offerings include Sweet Pea & Violet and Cucumber Melon. 

 
For more of Brooke’s smart splurge tips and to enter the Suave® Smart Splurge Contest visit www.facebook.com/suavebeauty. 
 
About Suave  
Suave® is the number one selling Body Wash brand in the U.S  and for over 70 years, Suave® has been committed to creating a vast offering of great quality products that work as 
well as top salon and specialty brands.  Suave® products offer great quality beauty solutions for the entire family to help you look good, smell good, and feel good every day. The 
brand’s commitment to quality is why more than half of American households choose Suave®. For more information, visit www.suave.com.  
 
About Unilever North America 
Unilever is one of the world’s leading suppliers of fast moving consumer goods with strong operations in more than 100 countries and sales in 180.  With products that are used 
over two billion times a day around the world, we work to create a better future every day and help people feel good, look good and get more out of life with brands and services 
that are good for them and good for others.  In the United States, Canada and the Greater Caribbean (Trinidad & Tobago, Dominican Republic, Puerto Rico) the portfolio includes 
brand icons such as: Axe, Becel, Ben & Jerry’s, Bertolli, Blue Band, Breyers, Caress, Country Crock, Degree, Dove personal care products, Good Humor, Hellmann’s, I Can’t 
Believe It’s Not Butter!, Klondike, Knorr, Lever 2000, Lipton, Omo, Pond’s, Popsicle, Promise, Q-Tips, Ragu, Skippy, Slim-Fast, Suave, TIGI, Vaseline, and Wish-Bone. All of 
the preceding brand names are registered trademarks of the Unilever Group of Companies. Dedicated to serving consumers and the communities where we live, work and play, 
Unilever employs more than 13,000 people across North America – generating nearly $10 billion in sales in 2010.  For more information, visit www.unileverusa.com, 
www.unilever.ca, or www.unilevercaribbean.com.  
 
About the Survey: The survey was conducted via e-mail with a random sample of 1,000 women ages 18 and older. Research was conducted in April 2011 by Harris Interactive. 
 
About Suave® Smart Splurge Contest: 
No purchase necessary. Void where prohibited. Suave® Smart Splurge Contest is sponsored by Conopco, Inc., d/b/a Unilever. Open to legal residents of the 50 U.S. & D.C., 18 or 
older. Begins May 13, 2011 at 12:00 a.m. ET & ends June 26, 2011 at 11:59 p.m. ET. For official rules, visit www.facebook.com/suavebeauty.The first 100,000 women to enter 
will have the chance to receive a free full-size Suave Naturals® Body Wash or Body Lotion as determined by sponsor, while supplies last. 
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