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Acronyms Run Amuck

EPK, IPK, MNR, NMR, SMR, SMNR, Lions, Tigers, and Bears! Oh My!
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What 6s Changed?

News creation and consumption has movedlime. Journalists have less
time to do more work. They need eaagcess to versatile digital assets.

In addition, the blogosphere has expanded so there are new outlets for your
story.

Finally, as news consumption has goneliag,

there are new ways for consumers, prospects — < rssx7¢c
. NEWS

and customers to find out about your brand,

and run across your releases,-tme. e M
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What does it all mean?
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Three Target Audiences

It means your news release, done right, can now effectively reach
traditional media, new mediandconsumers.
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Let 6s Break |t D

First, let's go to familiar ground...
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Give Journalists What They Want!

PR professionals can take advantage of these
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ction of nis characiex. . . .

e hiarating Grand trends by successfully aligning strategies and

x, for example, and hs tactics with this new(s) reality. The best way to do

Follow theNews Release Golden Ruigive
journalists what they want, how they want it.

pick-up.

J)| A
1 s

PwR i

ew media

al 1S UKSAN)I 2206a SFaASNI | VF




Their Jobs Are Shifting On  -Line

Seventyseven percent of our respondents now havelme responsibilities
(blogs, online magazines, websites, etc.) in addition to their traditional duties.
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77% said they now
contribute to blog
or other online site
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Email Rules!

As in the past, an overwhelming majority, 87%, said email is the way
they want to receive releases. éine newsrooms came in at a very

distant second place with 3.5% and wire service and fax both earned 0%
and social media just under 1%.

87% of
Journalists
Prefer

Online press rooms {3.5%)

RSS feed (2.9%)

Regular or overnight mail (2.4%)
In person delivery (1.2%)

Social media site (.6%)
Traditional wire service (0%)
Fax (0%)

Other {2.4%)
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A Majority ANevero Get Rel
Asked how they usually receive News Releases, most said email but
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get releases via fax, RSS feed or traditional wire services
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