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We asked the 200 participants in PWR New Media’s 2011 Journalist Survey to tell us “what impact new 
media has had on your work.” As in last year’s survey, we found a mixed bag, many journalists raving 
about the benefits while others either said it either didn’t have a real impact, or, that its impact was 
negative. 
 
Of the journalists we surveyed, many told us new media had made their lives easier or, at a minimum, 
had a substantial impact on how they do their work. Many citing the speed and simplicity of researching 
online and some even mentioning social media’s role in research today. 
 
Great impact, especially when I can receive press kits, et al, through email, and view pictures, more info via 
links for Press Rooms, et al.  
 
I am very comfortable navigating social media and it does help me to stay informed with brands I like but it 
doesn't help me "discover" new brands. That comes from email announcements. 
 
It is invaluable when putting together stories. 
 
Fairly dramatic impact. We have websites and FB pages. So we spend a good deal of time blogging and 
uploading video onto our sites. 
 
New media often directs me to sources when I already have a concept/plan for a story. 
It's made it more easier, in some cases, to get quick feedback for a story and information about subjects of 
an article. 
 
New media seems to have made my job a little easier by providing instant access to information. 
Most of my editorials are online, so they're tweeted and put on FB pages once completed. 
better ability to follow up on any questions 
 
Easier! 
 
It allows me to find stories for pitches but also brings color. 
 
Fewer trips to the bookshelf. 
 
It enables me to bypass pushy PR people and get directly to my sources and readers. 
 
made research easier 
 
makes research, fact-checking easier 
 
Provides useful links to stories that I would have otherwise missed 
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Helpful. 
 
Makes it easier to work on deadline/after traditional business hours 
 
It's nice to be able to download photos and info 24/7, but that doesn't replace the press release that alerts 
me to the info in the first place or the live contact who can answer questions. 
 
It is easier to gather the background info and check sources 
 
It has allowed me to reach out to more people faster to get feedback on a story topic and sources. 
 
I'm an old war horse, 46 years and going strong. But I find that the new media helpful in many respects, but I 
still prefer to verify everything I get from Online, blogs, feeds, etc. I do not go to Facebook or other social 
media. That's too close for comfort for me. 
 
It has made research and contacting sources a lot easier. 
 
Current information easier to obtain 
 
Has totally changed my methods 
 
Many respondents point out that new media has made things more complicated. Some claim that social 
media is primarily fluff, others that the variety of mediums they now need to publish on creates 
challenges, and others that online resources are difficult to trust. 
 
Social media makes lots of noise and generates publicity, and generates unnecessary meetings, but it 
doesn't really change what I do, which is create recipes and stories for my readers. 
 
It has complicated my work, trying to reach out to readers on so many levels other than the printed paper. I 
understand the need but it can get wearing. 
 
Has provided more threads and chaos. Must be more diligent about filtering hype from facts. Source 
checking, etc. 
 
Lots more work! 
 
It's become more important to know where else it's running - if there is a local or specialized angle I can take  
Made it more difficult- pr people expect us to search out their information- rather than provide it directly-
too many facebooks, twitter, etc. 
 
Made it more of a pain in the neck. I hate videos, webinars, etc. -- they are pretty useless for my purposes 
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Some. But the information is too unreliable. I prefer to deal directly with the companies involved. 
 
It's changing faster than I can keep up and I have an online news and info site for a specific B2B segment of 
industry. 
 
Makes it more difficult. 
 
Minimal impact. Email info is the primary resource. 
 
concerned about the accuracy of material taken from secondary sources 
 
Mostly a distraction overloading my email inbox. I rarely find any info on social media or blogs helpful let 
alone relevant to my needs. 
 
Some pointed out both the pros and the cons on new media. 
 
In many cases New Media have made obtaining necessary details and particularly images easier. Sometimes 
it's harder to make direct contacts through the morass of locations than it was when there was a name and 
a phone number at the top of a hard-copy press release. 
 
Mixed bag ... sometimes easier to make contact with key players, but there are so many "messages" out 
there that it's all just a bunch of noise. 
 
I use it, but still prefer more traditional methods. 
 
I still rely most on print press releases to initiate work, but then use new media to do research 
 
A few of our respondents said they don’t use it much or that new media hasn’t really changed how they 
work. 
 
Minimal, if at all. Bloggers, tweeters and Facebook users are largely unverifiable sources of information - 
who tend to write badly and with heavy bias - so the only time we use them is to find more credible sources 
or to brainstorm ideas. 
 
There's just too much chaff to sort through to find any wheat using social media. 
 
Very little. I specialize in reviews, don't do news or features, so most of the new media are not resources i 
need or use. 
 
Less than I read about in the trade press. We're B2B print, and our readership and revenue still comes 
primarily from print. 
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None to my knowledge 
 
Not much yet 
 
Internet huge, social media zilch 
 
not much so far. I still have to dig for good sources. 
 
Not much 
 
None. 
 
NONE! 
 
None 
 
Not a lot 
 
Very little 
 
None that I know of. 
 
Little impact 
 
Very little right now 
 
little 
 
Some offered specific advice for PR professionals regarding what works for them in today’s new media 
world. 
 
I like press kits on thumb drives--they tend to have more info and image resources than kits sent by email. 
 
I like it when publicists connect with me via Twitter, then follow up by email. 
 
A lot less typing if it's done with editors in mind. 
 
Make sure you have contact information correct in stories so we don't have to chase it down. Especially in 
new product items, let us know if you want reader to reach media contacts or product management 
contacts. 
 


