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Journalists from all media types responded to our survey (with print most 

prevalent). 

 

 

Journalists are using New Media resources to research stories, especially Search 

and Electronic Press Kits. 
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What type of media outlet do you work for?

Newspaper

Magazine

Internet

TV

Radio 

News Service

Other (please specify)
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Which New Media resources do you currently use when researching
a story or article?



60% of journalists said they now contribute to an on-line publication, in addition 

to their traditional responsibilities, and most respondents added those 

responsibilities in the past two years. 
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In addition to your traditional media responsibilities, do you write or 
contribute to a blog or other on-line news source?

Yes No

7%
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...is this a responsibility you acquired...

Less than 1 month ago

1 to 6 months ago

6 months to one year ago

1 to 2 years ago

More than 2 years ago



 
Though email is clearly the way journalists prefer to receive releases, many still 
receive them via regular mail and fax. 
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How are you CURRENTLY RECEIVING press release or 
media kit information?

Never
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How do you PREFER to receive press release or media kit 
information?

Via Email

Via Regular or Overnight Mail

Other (please specify)

Via Wire Service

Via Fax

Via RSS Feed

Via Social Media Site

Via In-Person Delivery



 

Downloading verbiage, images and background information is important among 
all respondents. 
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When working on a story, how important is it to you to be able to 
download any of the following: 

Images regarding the story

Very Important

Important

Not very important

Not important at all

33%

39%
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When working on a story, how important is it to you to be able to 
download any of the following: 
Verbiage from a press release

Very Important

Important

Not very important

Not important at all



 
 
 
 
Downloading logos is less important. 
 

 
 

 

 

 

33%

45%

18%
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When working on a story, how important is it to you to be able to 
download any of the following:

Relevant Bios, Backgrounders or information not provided in the 
press release

Very Important

Important

Not very important

Not important at all
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When working on a story, how important is it to you to be able to 
download any of the following: 

A logo regarding the story

Very Important

Important

Not very important

Not important at all



 

Downloading Video/Audio has grown in importance (only 20% said it was 

important in last year’s survey).  And, web content, including embed codes on 

Video/Audio, are becoming important as well. 
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When working on a story, how important is it to you to be able to 
download any of the following: 

Downloadable Audio or Video for the story

Very Important

Important

Not very important

Not important at all
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When working on a story, how important is it to you to be able to 
download any of the following:
Embed Code for video or audio

Very Important

Important

Not very important

Not important at all
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When working on a story, how important is it to you to be able to 
download any of the following:

Web content such as Slideshare, Photobucket or other on-line service

Very Important

Important

Not very important

Not important at all


