PWR New Media, Survey of Journalists, January 2007

Journalists from all media types responded to our survey.

What type of media outlet do you work for?

ENewspaper M Magazine Olnternet
mTV @ Radio ONews Service
@ Other (please specify)

Though email is clearly the way journalists prefer to receive releases, many still

receive them via regular mail and fax.

How are you CURRENTLY RECEIVING press release or media
kit information?

g W Always

1 @ Often

1 @ Sometimes
1 ONever

Via Regular  Via Email Via Fax  Via In-Person
or Overnight Delivery
Mail

How do you PREFER to receive press release or media kit
information?

M Via Regular or Overnight
Mail

@ Via Email

[ Via Fax

[ Via In-Person Deliver

OOther

Downloading verbiage, logos, images are important among all respondents, where as downloading

audio and video were important to broadcast journalists.

When working on a story how important is it to you to be able
to DOWNLOAD any of the following:
(Verbiage from a press release)

M Very Important

O lImportant

@ Not very important
ONot important at all

When working on a story how important is it to you to be able
to DOWNLOAD any of the following:
(A logo regarding the story)

M Very Important

O Important

@ Not very important
ONot important at all

When working on a story how important is it to you to be able
to DOWNLOAD any of the following:
(Images regarding the story)

M Very Important

O Important

@ Not very important
@ONot important at all

When working on a story how important is it to you to be able
to DOWNLOAD any of the following:
(Audio for the story)

M Very Important

O lImportant

ENot very important
ONot important at all
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When working on a story how important is it to you to be able
to DOWNLOAD any of the following:
(Video for the story)

W Very Important

O Important

@ Not very important
O Not important at all

Though the majority of journalists said they were likely to visit an online press room,
more than a third say they are not likely to register there.

Have you ever visited a company's on-line Press Room when How likely are you to enter your name and email address
researching a story? when visiting an on-line Press Room in order to obtain
information?

W Yes W Very Likely

ENo OLikely

[ Not Sure @ Not Very Likely
O Not Likely At All






